1JICS

asblailg

ternati
Islamic
& Cultural S

ol 91 S lulgals .’4
B

tudies

P

@ icetd ’

Vol 11ssue 1(2025)
Pages (38 - 54)

International Journal of Islamic and Cultural Studies N

\*

(]

aly oul i sU
EMIRATES SCHOLAR

Available at www.emiratesscholar.com

© Emirates Scholar Center for Research and Studies

The Role of Islamic Ethics in Shaping
Contemporary Global Civilization: A Cultural
Dialogue Perspective

Ahmed Al Matrooshi’, Saeed Ali?, Khalfan Masoud?
Ahmed.matrooshi205@gmail.com’, Saeedalainad@aiacs.ac.ae?, 29876364 @aiacs.ac.ae’

Arabic Islamic Association for Cultural Studies™
ARTICLE INFO ABSTRACT
Published on 11*" of November 2025 In an increasingly interconnected world characterized by

Doi:10.54878/6dz2y213

KEYWORDS

Islamic Ethics, Civlizations, Human

History, Globalization

HOW TO CITE

The Role of Islamic Ethics in Shaping
Contemporary Global Civilization: A

Cultural Dialogue Perspective. (2025).

International Journal of Islamic and
Cultural Studies, 1(1).

© 2025 Emirates Scholar Center
for Research and Studies

globalization, the interweaving of diverse cultures, religions, and
philosophical frameworks necessitates a critical examination of how
various ethical systems contribute to the collective fabric of human
civilization. This paper explores the profound influence of Islamic
ethics on the formation and ongoing development of contemporary
global civilization, particularly through the lens of cultural dialogue.
It posits that a deeper understanding of Islamic ethical principles can
foster a more inclusive and harmonious global society, offering
unique perspectives on pressing contemporary challenges. This
exploration is particularly salient given the rapid progression of
scientific inquiry and technological development within the
globalized milieu, which fundamentally alters the trajectory of

human history.
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Introduction

This necessitates a proactive engagement with

diverse ethical frameworks to ensure that
technological advancements are guided by a
robust moral compass. The impact of

globalization on social transformation across
societies underscores the urgency of such ethical
considerations, as the world appears to be
‘shrinking” due to increased proximity and

accelerated influence (2024).

This intensification of global interconnectedness,
as noted by Giddens, leads to an increased linkage
of disparate events and a reciprocal influence
between life's

regions, profoundly expanding

developmental spectrum (2024).

Within this complex interplay, the concept of

globalization  has  transcended its initial

recognition to become a comprehensive

philosophical framework, demanding nuanced
engagement with its dynamics and implications

(2024).

This paper delves into the specific contributions of
that its
foundational,

Islamic ethics, arguing traditional

frameworks, while require

supplementation with a responsibility ethics
framework to adequately address complex ethical
dilemmas from

arising globalization,

environmental crises, and technological

advancements (Kam, 2025).

Such a synthesis is crucial for cultivating a
comprehensive moral framework capable of
guiding humanity through the intricate challenges

of the 21st century (Shaleh & Islam, 2024).

This approach challenges contemporary views
that prioritize a singular civilization or predict
inevitable clashes, instead advocating for a multi-
civilizational world order grounded in mutual
understanding and ethical principles (Nizamuddin
& Sentlirk, 2008). This necessitates a critical re-
evaluation of ethical paradigms, moving beyond
anthropocentric or purely secular approaches to
incorporate diverse wisdom traditions, such as
Islamic ethics, which offer holistic perspectives on
human responsibility towards society and the
environment (Wersal, 1995).
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This re-evaluation also involves scrutinizing the

ideological underpinnings of various

environmental and economic philosophies,
particularly in light of how different traditions
conceptualize humanity's relationship with the
natural world (Al-Daghistani, 2024). Furthermore,
the rapid advancement of digital technologies has
significantly reshaped societal norms, creating
new challenges and opportunities in the realm of
ethics, morals, and values, thus necessitating a re-
examination of ethical frameworks, particularly in
areas like data privacy, cybersecurity, and social

equity (Sharma, 2025).

The discussion of Islamic ethics within this
globalized context is not merely an academic
exercise but a pragmatic necessity for fostering a
more just and sustainable global civilization (Maila
& Pitsoe, 2012). This paper will explore how Islamic
ethical principles, which inherently integrate
spiritual integrity with practical decision-making,
can inform responses to contemporary global
(Adnan & Ramli, 2024).

challenges encompass a broad spectrum from

challenges These
social justice and environmental ethics to the
complexities of digital ethics, highlighting the
unique contributions of Islamic teachings to
ethical awareness and moral

(Ibrahim et al., 2024).

development

The nomenclature "globalization” itself, having
gained prominence approximately two decades
ago, has only recently metamorphosed into a
comprehensive philosophical framework,
underscoring the urgent need for robust ethical

frameworks to navigate its implications (2024).

This comprehensive framework necessitates an
authentic, locally rooted paradigm to overcome
challenges stemming from market and policy
failures, particularly in response to global market
the COVID-19 pandemic,
change (Al-Jayyousi et al., 2022).

crises, and climate

In this context, Islamic ethics, rooted in a
cosmological vision that emphasizes harmony and
the

environment, offers a compelling framework for

balance between humans and natural

addressing these multifaceted challenges (al.,
2023).
conceptual or scientific understandings of natural

This approach extends beyond purely
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phenomena, instead integrating applied ethics
grounded in scholarly traditions to promote both
individual and collective responsibility towards
nature (Al-Daghistani, 2024).

This with
contemporary Western ethical theories, which

perspective  contrasts  sharply
often grapple with moral relativism and subjective
approaches to morality, providing a potential
antidote to the challenges of individualism and
Eurocentric biases in global discourse (Shaukat &
Basharat, 2022) (Al-Daghistani, 2024). Moreover,
the Islamic ethical framework offers a holistic
approach to cybersecurity and data privacy,
acknowledging the cultural, religious, and ethical
dimensions often overlooked in purely technical or
secular discussions (Bakhrudin et al., 2023).

This
spiritual, social, and environmental dimensions,

integrated perspective, encompassing
offers a distinctive contribution to the global
dialogue on ethical governance and sustainable
development (Hussein et al., 2024) (lbrahim &
2024).

globalization, characterized by rapid scientific and

Tijjani, The continuous evolution of

technological advancements, has profoundly
impacted various facets of human life, creating
both unprecedented opportunities and significant

challenges that demand ethical navigation (2024).

One prominent negative consequence of this

rapid evolution is the potential for moral
degradation due to the influx of foreign cultural
influences that may conflict with established
(2024). This necessitates a

critical examination of how societies can preserve

traditional values
their cultural integrity while engaging with the
pervasive forces of globalization, particularly in
light of emergent technologies such as Big Data
and Artificial Intelligence.

Literature Review

This review synthesizes existing scholarship on the
interplay between Islamic ethics and global
civilization, examining how traditional Islamic
jurisprudential and ethical frameworks engage
with modern challenges posed by globalization,
technological innovation, and cross-cultural

interactions (Kirabaev, 2020) (2024).

40

It further investigates how Islamic perspectives on

religious diversity and interfaith dialogue
contribute to shaping a more tolerant and
understanding global community (Senay, 2002).
The paper the

predominantly Western or Eurocentric nature of

further acknowledges
current ethical discourses, particularly concerning
artificial intelligence, and advocates for a pluralist
that
traditions to enrich global ethical norm-setting
(Elmahjub, 2023).

approach incorporates Islamic ethical

Such an approach is crucial given the global reach
of technologies like Al, which necessitates a
multicultural perspective in developing ethical
their
(Elmahjub, 2023). This inclusive perspective is

guidelines for design and application
particularly vital as a significant portion of the
global population, notably those in the Global
South, are increasingly impacted by technological
their
participation in shaping future technological
directions (Ali et al., 2025).

advancements,  necessitating active

This necessitates a critical assessment of existing
ethical frameworks, many of which are limited by
secular and utilitarian biases, and advocates for
the
ethical principles that resonate across diverse

integration of metaphysically grounded

cultural and spiritual traditions (Ali et al., 2025).

This critical engagement aims to bridge the gap
between Islamic ethical traditions and global
ethical discourses, fostering a more inclusive and
representative  framework  for  addressing
contemporary challenges (Elmahjub, 2023). The
subsequent sections will elaborate on how specific
Islamic ethical principles, such as those derived
from Taha Abdurrahman’s I'timani framework,
offer a robust and comprehensive vision for moral
accountability in an era dominated by data-driven

Al and neoliberal environments (Ali et al., 2025).

This ethical framework offers a nuanced approach
to navigating the complexities of emerging
technologies by emphasizing moral trusteeship
and accountability, thereby extending beyond the
procedural integrity often prioritized in Western
ethical paradigms (Ali et al., 2025).

This paper argues that Islamic ethics provides a
vital framework for addressing the multifaceted
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challenges of contemporary global civilization,
particularly in areas like technological ethics
where current scholarship is still nascent and
often lacks diverse international discourse (Ghaly,
2023).

Therefore, a comprehensive exploration of Islamic
ethical principles, including concepts like *usul al-
figh* and intentions, is essential for developing a
more holistic and globally representative ethical
framework for emerging technologies like Al
(Elmahjub, 2023) (Ali et al., 2025).

This framework offers an alternative to prevailing
secular technological discourses by integrating
spiritual aspects such as ‘'intentions’ that are often
overlooked in current ethical discussions
regarding Al (Ali et al., 2025). This approach
ensures that ethical considerations for artificial
intelligence extend beyond mere functionality,
and moral

incorporating human well-being

guidance drawn from divine will (EImahjub, 2023).

This aligns with the broader Islamic ethical
approach which emphasizes that primary morality
is rooted in the Qur’an and Hadith, but also allows
for rational methodologies when textual sources
do not offer explicit guidance (Elmahjub, 2023).
Furthermore, the integration of Islamic virtue-
based ethics provides a holistic alternative for Al
governance, contrasting with purely market-

driven or secular approaches (Raquib et al., 2022).

This paradigm underscores the necessity of
considering the ethical implications of Al within a
comprehensive virtue-based system, addressing
not only technical efficacy but also moral
rectitude and societal well-being (Raquib et al.,
2022). Such an approach is deeply rooted in
principles like *Tawhid*, which promotes ethical
*Maqgasid al-Shari‘ah*, which
safeguards fundamental interests like

coherence, and
human
faith, life, intellect, progeny, and wealth, thereby
offering a comprehensive ethical lens for
technological

2025).

development (Kannike & Fahm,

Moreover, the principle of *lhsan* encourages
moral excellence in technological applications,
while *‘AdlI* demands equity and fairness in all
further Islamic

advancements, enriching the
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ethical framework for Al governance (Kannike &
Fahm, 2025).

The concept of *maslaha*, or public interest,
further plays a pivotal role by allowing for adaptive
ethical reasoning in areas where the Qur’an and
Hadith do not provide explicit directives, making it
particularly relevant for emergent Al-related
ethical dilemmas (Elmahjub, 2023).

This approach highlights *maslaha*'s ability to
harmonize textual sources with rational inquiry,
providing substantial autonomy for human reason
in navigating ethical challenges posed by Al
(Elmahjub, 2023).

This versatility ensures that Islamic ethical
frameworks can address complex issues such as
Al's impact on human welfare, offering alternative
pathways that diverge from purely utilitarian or
anthropocentric ethical benchmarks (Elmahjub,

2023).

The application of *maslaha* allows for a dynamic
assessment of Al technologies, balancing the
the
recognition of intrinsic human values, thereby

maximization of societal welfare with
fostering a pluralist ethical benchmarking for Al

(Elmahjub, 2023).

This is particularly pertinent in addressing Al-
related ethical problems more holistically, given
Islam’s ontological base and rich tradition (Raquib
2022).
framework, drawing on diverse Islamic principles,

et al., Such an integrated ethical
offers a robust counter-narrative to the prevailing
Western-centric ethical discourse that often
overlooks the moral and spiritual dimensions
essential for a truly just and equitable global

civilization (Elmahjub, 2023) (Ali et al., 2025).

This comprehensive approach is vital given that
current discussions around artificial intelligence
ethics often lack diverse international
perspectives and primarily focus on secular or
utilitarian biases, which can be limited in
addressing complex ethical challenges (Raquib et
al., 2022). Therefore, incorporating Islamic ethical
principles can provide a more nuanced and
globally relevant framework for governing Al,

ensuring that technological advancements align
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with universal human values and societal well-
being (Kannike & Fahm, 2025).

Indeed, these principles, including *maslahah*,
*adl*, and *amanah®, are critical for ensuring that
Al development is not only effective but also
ethically sound, socially legitimate, and legally
robust, particularly within the Saudi context
(Elgujja et al., 2025). The ethical frameworks
adopted by nations like Saudi Arabia and the
United Arab Emirates demonstrate how Islamic
principles are being integrated into national Al
strategies, aligning technological innovation with
cultural and religious values (Gorian & Osman,
2024).

For instance, Saudi Arabia’'s "Al Ethics Principles”
underscore the commitment to national laws and
the UAE's
demonstrates a transition from Islamic ethics to

cultural values, while approach

digital Islamic ethics, emphasizing justice,

accountability, and human dignity within
technological development (Gorian & Osman,

2024) (Ghaly, 2023).

These strategies acknowledge the necessity of
addressing emerging ethical risks and gaps in Al
by revisiting moral worlds and ethical frameworks
at both theoretical and applied levels (Gorian &
Osman, 2024) (Ghaly, 2023). However, translating
this awareness into socio-religiously sensitive
documents within Muslim-majority countries has
proven challenging, as noted in analyses of various
national Al strategies (Ghaly, 2023). This difficulty
highlights a critical need for more profound
integration of Islamic ethical jurisprudence into Al
policy, moving beyond superficial alignment to
address core issues such as algorithmic bias,
transparency, and data protection through a
distinctly Islamic lens (Ghaly, 2023) (Koswara &
Herlina, 2025).

Such an approach requires a systematic effort to
align the universal ethical principles identified in
global Al ethics surveys, such as transparency,
justice, and fairness, with their interpretations and
emphasis within Islamic jurisprudence,
recognizing that there are divergences in how
these principles are understood across different
cultural and religious contexts (Raquib et al,

2022). Consequently, a deeper engagement with
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Islamic ethics can enrich the global discourse on
Al by providing a robust framework that considers
spiritual, communal, and individual well-being
alongside technological progress (Raquib et al.,
2022) (Gorian & Osman, 2024).

This includes addressing ethical issues like data
within Al
algorithms, which are deeply rooted in Islamic

protection, privacy, and fairness
principles of Shariah law emphasizing individual
dignity and moral behavior (Gorian & Osman,

2024) (Yunos & Hamdan, 2025).

Furthermore, the application of Islamic ethical
frameworks to Al development can offer profound
insights into designing systems that uphold
human dignity and promote social equity, moving
beyond purely technical considerations to
incorporate a holistic vision of societal good
(Bakhrudin et al.,, 2023). This

necessitates an intercultural dialogue where

integration

Islamic ethical perspectives on Al are given due
consideration alongside other global viewpoints,
fostering a more inclusive and comprehensive
approach to Al ethics (AbuMusab, 2025).

This collaborative framework is particularly crucial
for navigating the complex ethical challenges
posed by Al, such as algorithmic bias and privacy
violations, which necessitate a multifaceted
approach grounded in diverse moral traditions (Ali
et al,, 2025). For instance, addressing bias in input
data and algorithms, a prominent concern in Al
ethics, can be approached through Islamic
principles of justice (*‘adl*) and fairness (Al-

Momani, 2025).

This
developed and deployed in @ manner that upholds

involves ensuring that Al systems are
equitable treatment and prevents discrimination,
reflecting the Islamic emphasis on *adl* (justice)
and *gist* (equity). Moreover, the Islamic concept
of *Yamanah* (trust) provides a strong foundation
for developing policies that safeguard data
privacy and ensure responsible stewardship of
information in Al systems (AbuMusab, 2025).

Such an approach necessitates a deeper
collaboration between Islamic scholars, ethicists,
and Al developers to translate these foundational
principles into actionable guidelines for Al design

and deployment (Ghaly, 2023) (Ali et al., 2025).
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This interdisciplinary collaboration is crucial for
fostering Al innovations that are not only
technologically advanced but also ethically robust
and culturally sensitive, ensuring their responsible
(Elmahjub,

integration into diverse societies

2023).

The ethical consideration of Al, especially in digital
health, presents a complex array of challenges,
including privacy breaches and potential biases,
which necessitate a framework that promotes
well-being and respects individual dignity (Gamon,
2023).

the artificial
particularly in care applications, presents a unique
with
positioning Al as "neutragents’ that can transcend

In this context, nature of Al,

alignment Islamic ethical frameworks,
traditional social dichotomies while protecting

sensitive information (AbuMusab, 2025).

This perspective allows for the development of Al
systems that operate with impartiality, reducing
the risk of human-centric biases that might arise
from emotional or personal involvement, thereby
upholding principles of fairness and justice in
digital interactions (Gamon, 2023).

However, the neutragential status of Al in Islamic
ethics is compromised if sensitive user data is
exposed to human labelers during Al training,
highlighting the need for privacy-preserving Al
(AbuMusab, 2025).
Islamic ethics emphasizes accountability, which
that Al
transparent and that those responsible for their

development Furthermore,

extends to ensuring systems are

development and deployment can be held
answerable for their impact, especially concerning

data privacy (Ghaly, 2024).

This necessitates robust technical and legal
frameworks that uphold the Islamic concept of
*amanah®, or trusteeship, in handling personal
data, thereby ensuring privacy throughout the Al
lifecycle (Ghaly et al.,, 2025). The application of
blockchain technology, for instance, offers a
these Al

operational logs, creating an unalterable and

promising avenue for securing
transparent history of an Al's activities, much like
the Islamic concept of celestial record-keeping

(Ramli, 2025).
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This innovative application of blockchain further
reinforces the principles of accountability and
auditability, ensuring that Al systems operate
within ethical boundaries, aligning with Islamic
jurisprudence that emphasizes transparency in all
dealings (Goktas & Grzybowski, 2025).

This approach enables continuous monitoring and
auditing of Al operations, allowing for proactive
identification and mitigation of potential ethical
violations, thus promoting a culture of responsible
Al development aligned with Islamic values (Ramli,
2025).

This comprehensive framework can also guide the
ethical integration of Al into sectors like halal
marketing and Islamic counseling, ensuring that Al
tools are sensitive to Islamic principles and
than
replacing it (Koswara & Herlina, 2025) (Arif et al,,

2025).

complement human expertise rather

The ethical challenges posed by Al, such as
algorithmic bias and lack of transparency, are
particularly salient in halal marketing, where
adherence to Islamic principles is paramount
(Koswara & Herlina, 2025). For instance, the use of
and face-

generative Al, image generators,

swapping tools in marketing can lead to

misinformation and manipulation, directly
contradicting Islamic values of justice, integrity,
and harm avoidance (Koswara & Herlina, 2025).
Therefore,

integrating ethical guidelines and

conducting regular Al audits are crucial for
businesses to maintain consumer trust and
comply with Islamic principles in their marketing

strategies (Koswara & Herlina, 2025).

This is particularly relevant for Islamic financial
which

Shariah governance framework to

institutions, require a comprehensive
integrate
generative Al ethically, ensuring alignment with
Islamic legal and ethical principles from data
acquisition to deployment and monitoring (Zafar

& Ali, 2025).

Such a framework, built upon classical *figh* and
*magasid al-Shari‘ah*, aims to mitigate risks
associated with impermissible practices and
enhance understanding of the balance between

innovation and ethical compliance in culturally
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sensitive domains like halal marketing (Zafar & Ali,
2025) (Koswara & Herlina, 2025).
Methodology

This the
framework employed to explore the multifaceted

chapter outlines methodological
role of Islamic ethics in shaping contemporary
global civilization, particularly concerning the
ethical implications of Al. This study adopts a
qualitative research approach, primarily utilizing a
comprehensive literature review and comparative
analysis to synthesize diverse perspectives on
Islamic ethical frameworks and their application
to modern technological advancements (Bakar et

al., 2024).

This approach facilitates an in-depth examination
of how classical Islamic principles, such as
*Maqasid al-Shari‘ah*, *lhsan*, and *‘Adl*, can
inform and guide the ethical development and
deployment of artificial intelligence. The study
further incorporates a thematic analysis of
contemporary ethical challenges posed by Al,
drawing parallels with historical Islamic responses

to technological and societal changes, thereby

establishing a framework for addressing
emergent issues within an Islamic ethical
paradigm.

The interdisciplinary nature of this inquiry

necessitates engaging with both theological texts
and contemporary technological discourse to
bridge the gap between traditional Islamic
scholarship and modern Al ethics (Ghaly, 2023).
This methodological choice allows for a nuanced
exploration of how Islamic ethics can provide a
robust framework for ethical considerations in the
digital age, moving beyond mere theological
injunctions  to  practical applications in
contemporary technological development

(Chaudhary, 2020) (Abdelnour, 2025).

Specifically, the research employs a qualitative
the
intricate relationship between Al and the Islamic

descriptive methodology to investigate
worldview in the digital economy (Firnando &
Wahyudi, 2024).

This methodological framework is particularly
suited to explore how artificial intelligence

applications, such as machine learning and big
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data analysis, can be integrated into Islamic
religious practices while adhering to ethical
principles (Ishak & Mohamed, 2023) (Maha et al.,
2025). This qualitative approach allows for a deep
understanding of the perspectives of religious
scholars, technology experts, and the Muslim
community regarding the acceptance and ethical
challenges of Al, ensuring a holistic examination of
the subject matter (MUSLIMIN, 2024) (Alkhouri,
2024).

By utilizing a comprehensive literature review, this
study will analyze existing scholarly works on Al
ethics, Islamic jurisprudence, and the intersection
of these fields, including a thorough examination
of foundational texts and contemporary academic
articles to identify key themes and arguments
(AKBAR, 2025) (Salim & Aditya, 2025).

This
articles, books, and reports from the last ten years

will involve scrutinizing peer-reviewed
that focus on Al applications in interpreting
Islamic religious texts and broader Islamic studies,
alongside scholarly discussions on Al's ethical
implications (Fitryansyah & Fauziah, 2024)

(Alkhouri, 2024).

The analysis will extend to examining how Al is
being utilized in fields such as Islamic education,
the digitalization of Islamic manuscripts, and the
interpretation of *Shari'ah* law, recognizing the
complexities inherent in drawing from the Qur’an,
numerous historical interpretations, and the
Sunnah of the Prophet (Al-Momani, 2025) (Kubaisi,
2024) (Salim & Aditya, 2025).

Additionally, a juridical analysis will be conducted
the
interpretations influencing the implementation of

to explore legal frameworks and

Sharia economics, particularly concerning Al
applications, to identify regulatory barriers and
gaps between theory and practice (Mashudi,
2024). Furthermore, a bibliometric analysis of
existing literature on Al in Islamic finance will be
undertaken to discern global trends, ethical
implications, and future research directions in this
nascent field (lgbal et al., 2025). This rigorous
approach will facilitate a comprehensive
understanding of how Islamic ethical principles
the

development and deployment of Al technologies,

can be effectively integrated into



The Role of Islamic Ethics in Shaping Contemporary Global Civilization: A Cultural Dialogue Perspective

International Journal of Islamic and Cultural Studies
Vol 1lIssue 1 (2025) Pages (38--54)

ensuring alignment with *Shariah* compliance and
promoting societal well-being (Zafar & Ali, 2025).

This comprehensive methodology allows for an
exploration of how Al tools can enhance Sharia
compliance in Islamic financial institutions by
improving operational efficiency and
transparency, while simultaneously navigating the
challenges of implementation costs and
cybersecurity risks (Shalhoob, 2025) (Hamadou et

al., 2024).

The
necessitates a

integration of Al into Islamic finance

robust Shariah governance
framework to ensure applications adhere to
Islamic legal and ethical principles, mitigating
risks associated with impermissible practices
(Zafar & Ali, 2025). This framework should build on
the foundational tenets of the Al lifecycle model,
integrating classical *figh* and the *maqasid al-
Shari‘ah* to develop a structured approach for Al
governance within Islamic financial institutions

(Zafar & Ali, 2025).

The development of such a framework is crucial
for addressing potential ethical issues such as
algorithmic bias and data privacy concerns
inherent in Al systems, thereby safeguarding the
principles of justice and fairness in Islamic finance
(Shalhoob & Babiker, 2025).

Moreover, the application of artificial intelligence
in Islamic finance also requires a nuanced
understanding of *fatwa®, as Al systems can
introduce new complexities that necessitate
their
compliance with Shari‘ah principles (Polat et al.,

2022).

scholarly interpretation regarding

This involves rigorous ethical considerations that
extend beyond conventional financial regulations,
encompassing the distinctive moral economy
embedded within Islamic finance (AlFzari et al.,,
2024).

Furthermore, the integration of Al models into
financial risk management within the Islamic
finance sector demands careful consideration of
their efficacy in promoting financial stability,
transparency, and Shariah compliance, while also
supporting sustainable development objectives
(Kismawadi et al., 2024). The rapid evolution of Al
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technology, particularly generative Al, also
presents opportunities for enhancing risk and
compliance management within Islamic banking,
although this necessitates careful navigation of its
ethical implications and regulatory challenges

(Shalhoob, 2025).

Results

These findings underscore the critical need for a
comprehensive framework that addresses both
the opportunities and the ethical complexities
arising from Al integration in Islamic finance,
ensuring alignment with foundational Islamic
principles and values (Hamadou et al., 2024). Such
the

development and deployment of Al in ways that

a framework is essential for guiding
uphold justice, fairness, and social welfare, which
are core to Islamic ethical thought.

The into Al
governance frameworks, especially in marketing,

integration of Halal principles
is crucial to address potential ethical violations
such as misinformation and manipulation, thereby
ensuring that Al technologies align with Islamic
values of integrity and harm avoidance (Koswara &
Herlina, 2025). This imperative is particularly
salient in halal marketing, where ethical practices
extend beyond mere compliance to reflect a
brand's commitment to Muslim consumers’ trust
and values (Koswara & Herlina, 2025).

The ethical implications of Al in halal marketing
demand a careful balance between technological
innovation and adherence to Islamic moral values
(Koswara & Herlina, 2025).

This requires a proactive approach in designing Al
tools that are sensitive to Islamic principles and
cultural nuances, particularly in consumer-facing
industries (Koswara & Herlina, 2025) (Rahman et
al., 2024).

Therefore, a comprehensive framework bridging

technological innovation and Islamic ethical
principles is vital to ensure Al-driven marketing
aligns with the cultural and religious sensitivities
of Muslim consumers, advancing discussions on
responsible Al deployment (Koswara & Herlina,

2025).
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Moreover,  establishing robust  regulatory
sandboxes for Islamic fintech, particularly those
leveraging Al, could foster innovation while
simultaneously allowing for the controlled testing
of Shariah-compliant financial products and
services without the immediate burden of

extensive regulation (Rahman et al., 2023).

This strategic approach can accelerate the
development of ethically sound and Shariah-
compliant Al solutions, addressing the ethical and
regulatory challenges identified in generative Al
within banking (Doddipatla, 2024) (Kouam, 2024).

Furthermore, the ethical implications of Al in
marketing, particularly concerning the halal
supply chain, necessitate stringent oversight to
prevent practices that could compromise the halal
status of products or mislead consumers, thus
maintaining transparency and trust (Amer &
Ibrahim, 2025) (Pradhita, 2024).

This oversight is critical to ensure that Al-driven
marketing strategies not only achieve business
objectives but also uphold the integrity and ethical
standards inherent in Islamic economic principles
(Koswara & Herlina, 2025).

The incorporation of Al into marketing, especially
for Halal businesses, is an emerging trend that
could transform supply chain management and
customer engagement by leveraging advanced
like
language processing, and predictive analytics
(Amer & Ibrahim, 2025).

technologies machine learning, natural

These Al advancements offer significant potential
for improving customer satisfaction, streamlining
processes, and expanding market reach within the
global halal industry (Amer & Ibrahim, 2025).

However, the transformative potential of Al in

halal marketing is not without its ethical
quandaries, as the precision and personalization
offered by Al algorithms can inadvertently lead to
issues such as data privacy breaches, algorithmic
bias, and consumer manipulation, which directly
contravene Islamic ethical injunctions (Koswara &
Herlina, 2025). Consequently, the development of
necessitates a

ethical Al-enabled marketing

delicate balance between technological

advancement and adherence to Islamic ethical
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principles, particularly concerning privacy, data
security, and algorithmic fairness (Eid et al,
2024).

This balance is crucial for ensuring that Al
applications in the halal sector promote societal
well-being and adhere to Sharia principles, thereby
preventing any ethical deviations that could arise
from the unchecked deployment of artificial
intelligence (Koswara & Herlina, 2025).

Therefore, an ongoing dialogue between
marketers, technologists, ethicists, and regulators
is essential for developing a responsible Al
ecosystem in marketing that respects Islamic
values and protects consumer trust (Eid et al.,

2024).

This dialogue must emphasize the formulation of
ethical guidelines and regulatory frameworks that
specifically address the unique challenges of Al
integration within the halal industry, fostering
innovation while rigorously safeguarding Islamic
ethical tenets. A key aspect of this dialogue
involves understanding the ethical issues related
to Al and its impact on consumers (Hari et al,,
2024).

Discussion

This includes navigating potential pitfalls such as
data privacy concerns, algorithmic biases, and the
risk of

manipulation through personalized

marketing strategies (Eid et al., 2024).

Such considerations are paramount in halal
marketing, where maintaining consumer trust and
adhering to Islamic values of integrity and
transparency are essential (Nasution et al., 2024)

(Nasution et al., 2023).

The rapid deployment of Al tools in marketing,

fueled by machine learning and algorithmic

decision-making, necessitates a critical
examination of these ethical challenges,
particularly  concerning data protection,

discrimination, and information asymmetry (Hari
etal., 2024).

The proliferation of Al in marketing has introduced

paradoxical challenges, such as the
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personalization-privacy paradox and the uncanny
valley paradox, demanding a careful balance
between individualized outreach and consumer
2024).

Addressing these paradoxes requires a robust

autonomy and comfort (Hari et al,
ethical framework that prioritizes transparency in
Al operations, secures data privacy, and mitigates
algorithmic biases to ensure equitable and
trustworthy marketing practices (Eid et al., 2024).

To achieve this, marketing professionals must
prioritize openness and explainability in their Al
applications, ensuring consumers are fully
informed about how their data is collected and
utilized for targeted advertising (Kumar & Suthar,
2024). This transparency builds consumer trust
and avoids the negative consequences associated
with a lack of clear communication (Kumar &

Suthar, 2024).

Moreover, ethical considerations demand that Al
systems used in marketing uphold principles of
fairness and non-discrimination, actively working
to prevent biases that could lead to unfair or
inequitable treatment of specific consumer

groups (Mariani et al., 2021).

Addressing these issues requires a multi-faceted
approach, including regulatory oversight, industry
best practices, and ongoing research into ethical
Al development to protect consumers and uphold
societal values in the digital age (“Exploring the
Ethical Implications of Al-Powered Personalization
in Digital Marketing,” 2024) (Benjelloun & Kabak,
2024).

The ethical considerations of Al in marketing
extend to safeguarding consumer privacy against
the unauthorized collection and use of personal
data, which is crucial given the technology's
capacity to aggregate and process vast amounts
of information (Sarioguz & Miser, 2024).

This
considering the "personalization-privacy paradox,”

becomes particularly salient when
where the desire for highly tailored marketing
content clashes with consumer concerns over
data exploitation and surveillance (Soni, 2024)

(Saura et al., 2024).

Similarly, the "uncanny valley paradox” highlights
the discomfort consumers experience when Al-
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driven interactions become too human-like,
blurring the lines between authentic engagement
and artificial mimicry (Saura et al., 2024). To
mitigate these concerns, marketers must develop
that

without compromising privacy, possibly through

strategies enhance perceived benefits
improved communication and service delivery
(Binlibdah, 2024).

Furthermore, the increasing sophistication of Al in
marketing necessitates a detailed examination of
its ethical implications, particularly regarding
consumer data protection and algorithmic bias

(Sharma & Sharma, 2023).

This
enhancing technologies and bias detection tools

involves implementing robust privacy-
to identify and address inherent prejudices within

Al algorithms, ensuring equitable and fair
marketing practices (Kumar & Suthar, 2024). This
also involves a deeper dive into the societal
impacts of Al in marketing, including concerns
about digital manipulation, the reinforcement of
stereotypes, and the potential for creating echo
chambers that limit consumer exposure to diverse

perspectives (Akter, 2025).

These ethical concerns, particularly in the context
of Al-powered personalization, underscore the
need for suitable safeguards to protect consumer
rights and well-being (“Exploring the Ethical
Implications of Al-Powered Personalization in

Digital Marketing,” 2024).

These ethical concerns are particularly
pronounced when Al targets vulnerable
consumers, potentially exploiting their

susceptibility through manipulative marketing
tactics (Hermann et al., 2023).

The potential for Al to create and disseminate
misinformation further complicates the ethical
landscape, demanding a proactive approach to
verification and

content transparency in

advertising claims (Ahmad & Haque, 2024).

Conclusion

Therefore, comprehensive ethical frameworks,

transparent Al governance, and continuous

regulatory adaptation are imperative to harness
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the benefits of Al in marketing while upholding
Islamic ethical principles and protecting
consumer rights (Wilson et al., 2024) (Soni, 2024).

This necessitates a careful balancing act, as the
convenience and efficiency offered by Al-driven
personalized marketing must not come at the
expense of privacy or ethical integrity (Dwivedi et
al., 2019) (Soni, 2024).

Further research is needed to develop
mechanisms for implementing these frameworks
diverse markets,

effectively  within global

considering varying cultural and legal contexts.

Such efforts must also consider the unique

challenges and opportunities presented by
emerging Al technologies, ensuring that ethical
guidelines remain adaptable and forward-looking.
Specifically, the Islamic ethical framework, with its
emphasis on justice, transparency, and avoiding
harm (darar), offers a robust foundation for
the ethical of Al in
marketing, particularly like
algorithmic bias and data exploitation (Koswara &

Herlina, 2025).

addressing deviations

regarding issues

This framework encourages a proactive approach
to Al development and deployment, ensuring that
technological advancements align with broader
societal good and moral responsibilities (Kannike
& Fahm, 2025). Moreover, the integration of
the
development of Al systems that are not only

Islamic ethical principles can guide
technologically advanced but also ethically sound,
fostering trust and promoting sustainable market

practices.

This perspective emphasizes that Al should serve
human flourishing and well-being, aligning with
the magqasid al-shari'ah (objectives of Islamic law)
to protect faith, life, intellect, progeny, and wealth
(Eid et al., 2024).

This holistic approach ensures that Al systems are
developed and utilized in a manner that upholds
moral values and contributes positively to society,
moving beyond mere compliance to foster
genuine human welfare and equitable market
practices (Kumar & Suthar, 2024) (Hermann et al.,
2023).
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Ultimately, this necessitates a global dialogue on
Al ethics, drawing upon diverse cultural and
religious perspectives to forge universally
applicable standards for responsible Al innovation
and deployment (Hermann, 2021). Such a dialogue
would facilitate the creation of ethical guidelines
that both

technologically

and
the
multifaceted challenges posed by Al in a globally

are culturally  sensitive

robust, addressing

interconnected world.

This interdisciplinary conversation would ideally
integrate insights from marketing, psychology,
and technology to comprehensively understand
the evolving dynamics of personalized marketing
and its ethical implications (Hautamaki et al,
2024).

Further, a pluralistic approach to Al ethics

benchmarking, encompassing diverse ethical
traditions such as Islamic ethics, is critical for
establishing global norms that address challenges
related and

to autonomy, privacy, fairness,

transparency (Elmahjub, 2023).

This
prevailing Western-centric approaches to Al norm
the
multicultural and comparative perspectives to

includes a critical assessment of the

creation, advocating for inclusion of

enrich ethical frameworks for Al design and use
(Elmahjub, 2023).

the
predominantly Western in origin, often emphasize

Indeed, prevailing ethical frameworks,

procedural integrity and transparency, yet
frequently lack the spiritual and metaphysical
grounding found in global traditions, including
Islamic ethics (Ali et al., 2025). This limitation
underscores the need for a more inclusive
discourse that incorporates diverse worldviews,
ensuring that Al ethics are not solely shaped by a
singular cultural lens but rather by a rich tapestry

of human values and aspirations (ElImahjub, 2023).

Islamic ethics, in particular, offers a virtue-based
approach grounded in core principles such as
Tawhid (unity), Magasid al-Shari‘ah (objectives of
Islamic law), lhsan (moral excellence), and ‘AdI
(justice), which can provide a comprehensive
framework for ethical Al governance (Kannike &
Fahm, 2025) (Raquib et al., 2022).
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These principles advocate for Al development that
prioritizes human well-being, social justice, and
environmental stewardship, thereby extending the
ethical considerations beyond mere compliance
to encompass holistic societal benefit (Elmahjub,
2023). This
alternative to the secular, utilitarian paradigms

approach provides a nuanced
currently dominating Al ethical discourse, offering
a robust framework for assessing and mitigating
the complex ethical uncertainties posed by Al
technologies (Ali et al., 2025) (Elmahjub, 2023).
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